Satan Match Commercial
Match.com, a dating app, used tongue in cheek humor to say goodbye to 2020 by dramatizing the most 'hellish' romantic relationship. 
 Please watch this video: https://www.youtube.com/watch?v=qmb5ENInqVk&feature=youtu.be
And answer these question.
1. How does humor work to position a brand vs their competition?  Can it work for every brand?  Does it work for Match.com?
2. What was the point that Match.com was trying to make in this commercial?
3. Do you think their target audience (singles 21-34) would respond to this ad? How?
4. What appeal was being used (refer to Maslow's Hierarchy of Effects model).
